GLF Network Annual Survey — March 2009

# Questions 33
# Responses 96
# Unique Respondees 90
# Responded more than once 6

# Received Survey 285
# Failed to Respond 195

Survey: GLF Network Annual Survey

Identifiers

Question: Which year did you participate in the GLF Program?

2000 6 6.32%
2001 9 9.47%
2002 4 4.21%
2003 13 13.68%
2004 8 8.42%
2005 11 11.58%
2006 14 14.74%
2007 13 13.68%
2008 17 17.89%
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Question: Do you still live in South Australia?

Yes 89 93.68%
No 6 6.32%

O ves r93.65%) O Mo (65329

Yes (93 65%) No (B .329%)
Answwer
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Question: Which of the following statements apply to you?

In my personal life, since completing the GLF

I now live more in line with my own values 31 32.98%
I make a regular financial contribution to a charity or not-for-profit (NFP) cause 37 39.36%
I have changed the way that I vote 7 7.45%
I am more vocal and active about the things I feel passionately about 54 57.45%
Nothing has changed in my personal life 8 8.51%
Other 21 22.34%
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Ansver

* Note that this was a Multiple Select question, and respondees could select more than one answer. The Percentage refers to the
percentage of respondees that selected each answer.

Question: Which of the following statements apply to you?

In my work, since completing the GLF

I have changed the way I meet challenges that arise in my workplace 57 60.00%
I have initiated a project within my organisation to make a difference in the community 28 29.47%
I have worked with my organisation to make it more socially responsible 23 24.21%
I am more aware of the way my work/organisation impacts on society 45 47.37%
I have changed jobs 42 44.21%
I have changed career direction 30 31.58%
I utilise the GLF Network Alumni in my work 23 24.21%
I have partnered with communities or speakers I met during the program 17 17.89%
Nothing has changed in my work life 4 4.21%
Other 11 11.58%
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Anzyer

* Note that this was a Multiple Select question, and respondees could select more than one answer. The Percentage refers to the
percentage of respondees that selected each answer.

Question: Which of the following statements apply to you?

In my community, since completing the GLF, I

Volunteer for a NFP / community project / organisation 31 35.23%
Am on thfe board / management committee / advisory committee of a NFP / community 36 40.91%
organisation

Do pro-bono work for a NFP / community organisation 12 13.64%
Mentor / support people in the NFP / community sector 29 32.95%
Am involved in my local council 5 5.68%
Have joined a political party 2 2.27%
Am involved in an action group around a specific issue 10 11.36%
Have developed a social initiative 15 17.05%
Utilise the GLF Network Alumni in my work with the community 14 15.91%
Am not actively involved in my community 14 15.91%
Other 8 9.09%
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* Note that this was a Multiple Select question, and respondees could select more than one answer. The Percentage refers to the

percentage of respondees that selected each answer.

2. Engagement, Vision & Objectives

Question: Please rank on a scale from 0 - 5 how you rate your level of engagement
with the Alumni. 0 would indicate that you are not at all engaged and 5 would indicate

you are highly engaged.

Option: Level of engagement with the Alumni

g A W N = O
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Question: Are you comfortable with that level of engagement?

Yes 61 64.21%
No 34 35.79%

O ves (64 2190 O Mo (35.793%)

Yes (B4.21%) Mo (35.79%)
Answer

Question: How often do you engage with Fellows from YOUR GLF year?

Weekly 13 13.68%
Monthly 22 23.16%
Bi-Monthly 12 12.63%
Ad-Hoc basis 42 44.21%
Other 6 6.32%

Page 60f 31



O wweekly (13659 O mMonthly (231696 O BEi-Monthly (12639
O Ad-Hoc basis (44 21960 O Other (6 3296)

45

40
35
§30—
=25

<4

= i 3 |

220 k 4

ah

o5
10
=]

T T T T T
Weskly (13 .6330) Morthly (231636 Bi-Morthly (12 6336 Ad-Hoc basis Cther (6.32%)
b 21 %0
AnEveer

Question: How often do you engage with Fellows from OTHER year groups?

Weekly 3 3.16%
Monthly 11 11.58%
Bi-Monthly 4 4.21%
Ad-Hoc basis 58 61.05%
Other 19 20.00%

Question: Are you currently a financial member of the Alumni?

Yes 68 73.91%
No 24 26.09%

Question: Please rank on a scale of 0 - 5 to what extent the below Network vision
resonates with you. 0 would indicate that the statement does not resonate at all and 5
would indicate that is resonates very strongly.

"Developing the Network into an active and committed network of leaders and potential leaders who will
strengthen the future of the state.”

Option: How much does the Network vision resonate with you?

1 2 2.11%

2 13 13.68%
3 24 25.26%
4 38 40.00%
5 18 18.95%
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Question: Please rank on a scale from 0 - 5 to what extent you believe the objective
below is likely result in an active and committed network of Fellows. O would indicate
you believe it would have no effects, 5 would indicate you think it is extremely likely.

"To develop Network activities and events in the categories of professional development; environmental and
social community initiatives and social activities."

Option: The extent to which the objective will result in a committed network of fellows

0 5 5.26%
1 4 4.21%
2 16 16.84%
3 31 32.63%
4 34 35.79%
5 5 5.26%

Hoswy B44%) O2017% O3 O4 6% 05 5%)

Respondess

015%) 1 (4% 2017%) 3(33%) 4 (36%) 3 (5%
Answer
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3. Benefits & Offerings

Question: For each of the following benefits the Alumni currently offers, please
indicate the value you place on the offering, even if you have not in the past accessed

it.

For each item, please rank from 0 - 5; the value you place on the offering. 0 would indicate that you do not place any value on the offering
and 5 would indicate that you value the offering very highly. It isn't important whether you have utilised or accessed the offering in the past,
although that may impact your ranking, it is simply an indicator of the value you see in the offering.

Option: Network News
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Option: Attendance at current year Program sessions

0 2 2.11%
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Option: Leadership Week lunch

0 6 6.32%
1 20 21.05%
2 12 12.63%
3 20 21.05%
4 21 22.11%
5 14 14.74%

Oogexy 01219 O2o3%) O3021%) 04229 O515%)

0(E%)

1(21%) 2113%) 30219 4 (22%) 5(15%)

Answver

Option: Professional Development Scholarship

0 19 20.00%
1 13 13.68%
2 19 20.00%
3 19 20.00%
4 12 12.63%
5 10 10.53%

Oogznesy 01 (143) O2 2009 O3 200 04 (13%) O5011%)

0 (2030 1 (143%6) 2 (20%0 F20%0 4 (13%) S11%)
Answer
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Option: Subsidised social events

0 12 12.63%
1 12 12.63%
2 18 18.95%
3 22 23.16%
4 24 25.26%
5 5 5.26%

Oo(13%) O 13w O2019%) O323%) O425%) O505%)

D(13%) 1013%) 2119%) 3(23%) 4 [25%) 505%)
Answer

Option: Free lunch events with the current Program year participants

0 6 6.32%
1 2 2.11%
2 14 14.74%
3 28 29.47%
4 28 29.47%
5 15 15.79%

Doy 012w Oz2cis%) D32 O420%) O5016%)

] (E%J 1 (2% 2015%) 3 (29%) 4 (29%) S(16%)
Ansyer
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Option: Subsidised registration fee for Leadership Week lunch

0 10 10.53%
1 15 15.79%
2 17 17.89%
3 21 22.11%
4 18 18.95%
5 1 11.58%

Boi1%) B1 1e%) D2 (18%) O3 (22%) H4(19%) O50123%)

0(11%) 1 (16%) 2 (18%) 3(22%) 4 (19%) 5(129)
Anzwer

Option: Subsidised event with Australian Rural Leadership Foundation Program

0 18 18.95%
1 22 23.16%
2 12 12.63%
3 23 24.21%
4 11 11.58%
5 7 7.37%

Oaciew) 01 23%) Oz013%) O3 24%) O4012%) O35 7%

0019%) 1 (23%) 2013%) 3(24%) 4 (12%) 5(7%)
Answwet
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Option: Purpose built database to enable community of interest / engagement of Fellows (avail Feb 09)

0 3.16%
1 4 4.21%
2 4 4.21%
3 24 25.26%
4 32 33.68%
5 25 26.32%

Oocsw) BO1¢4%) Oz2c%) O3c25%) O4G4%) 05 26%)

003%) 104%) 204%) 325%) 4 (34%) 5 26%)
ANEyer

Option: Reduced fee Australian Institute of Company Directors Programs including NFP courses etc.

0 9 9.47%

1 11 11.58%
2 17 17.89%
3 20 21.05%
4 20 21.05%
5 15 15.79%

Oo(ex O4ozw 020w O3@1%) O421%) O5016%)

0799 10129 21018%) S(21%:) 4 (21%) S16%)
Answer
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Option: GLF Edge

0 9 9.47%
1 16 16.84%
2 21 22.11%
3 22 23.16%
4 16 16.84%
5 9 9.47%

Oo(a%) O 017 O222%) O323%) O4017%) O509%)

0[9%) 1017%) 2(22%) FL23%) 4 (17%) 5[9%)
Answer

Option: Think Tank

0 11 11.58%
1 11 11.58%
2 8 8.42%
3 29 30.53%
4 26 27.37%
5 8 8.42%

o2 01 12%) O2ca%) O331%) O427%) O5@%)

0012%) 1012%) 2(8%) 3(H %) 4 (27%) S (E%)
Ansyer
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Option: University of South Australia MBA Credits

0 17 17.89%
1 8 8.42%
2 7 7.37%
3 15 15.79%
4 24 25.26%
5 23 24.21%

Ooctaw) O1s%) D27 O316%) O425%) O524%)

0018%) 1 (5% 2(7%) F1E%) 4 (25%:) 5124%)
Answer

Option: Adelaide University MBA Credits

0 20 21.05%
1 8 8.42%
2 7 7.37%
3 17 17.89%
4 21 22.11%
5 21 22.11%

Do) O1csw) D27 O3(18%) O4225%) O5022%)

0021%) 1 (5% 2(7%) F018%) 4 (22%) 522%)
Answer
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Option: Network funded part scholarship for community participant in the GLF Program

0 5 5.26%
1 7 7.37%
2 10 10.53%
3 15 15.79%
4 17 17.89%
5 39 41.05%
Oocsx) 01w O2c11% O5016%) O408%) O5041%)
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Question: Using the same ranking as above; for each of the future benefits listed
below, please indicate the value you place on the offering

For each item, please rank from 0 - 5; the value you place on the offering. 0 would indicate that you do not place any value on the offering and
a 5 would indicate that you value the offering very highly.

Option: Ongoing leadership development opportunities

0 2.17%
1 4 4.35%
2 5 5.43%
3 19 20.65%
4 37 40.22%
5 25 27.17%

Ooczewy 0149 D25k Oacz2i9) O4040%) O s 27%)

0{2%) 1 (428] 2 (5%%) 3219 4 C40%%) 527
A S Er
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Option: Coaching or mentoring within community

0 7 7.61%
1 2 2.17%
2 4 4.35%
3 24 26.09%
4 38 41.30%
5 16 17.39%
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Option: Coaching or mentoring in external Network

0 7 7.61%
1 1 1.09%
2 5 5.43%
3 32 34.78%
4 33 35.87%
5 14 15.22%

Oocgws O 1% O2cs% O3035%) O4036% Os5015%)

0 %) 1019 25%) 3 [_35%] 4 [36%) S15%)
ANSwwer
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Option: Linking Alumni around an issue or project

0 1 1.09%
1 2 2.17%
2 1 11.96%
3 29 31.52%
4 35 38.04%
5 13 14.13%

Oogizy O 2w Ozoz2w) O3032%) O4033% OS5 14%)

0 (1% 1 (29%) 2 (129%) 3 (323 4 (3E) S14%)
Answer

Option: Linking Alumni with specific opportunities in your areas of interest

0 1 1.09%
1 1 1.09%
2 7 7.61%
3 30 32.61%
4 41 44.57%
5 12 13.04%
Oogisey O e Oz Os5c35% 04 a5 OS5 0139
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Option: Linking Alumni to Governor's patron organisation

0 7 7.61%
1 8 8.70%
2 13 14.13%
3 35 38.04%
4 17 18.48%
5 12 13.04%

Oocgwy O109% O2c4% O3c3a%) O4018% Os013%)

0 (&%) 1 (9%) 2014%) 3 E_SB%J 4 118%) S013%)
Ansuwer

Option: Providing Alumni with details on professional development, job and volunteer opportunities, calls for actions
and events

0 4 4.35%
1 1 1.09%
2 5 5.43%
3 21 22.83%
4 35 38.04%
5 26 28.26%

Ooaw) @119 O20e% Oa2iw) O4@% Os026%)

0 (43) 1 (1% 2 (5% 3 (23%) 4 (6% 5 (28%)
Answet
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Option: Access to current GLF Program year readings

u A W N = O

13
26
29
13

2.17%
9.78%
14.13%
28.26%
31.52%
14.13%

Oogzew) O4 0% O2014%) O3 028%) O4032%) O5014%)

0[2%)

1 010%)

2114%)

F02E%

AnEwer

4 (32%)

S 014%)

Option: Ongoing information showing current library catalogue

u A W N = O

12
13
19
30

8.70%
13.04%
14.13%
20.65%
32.61%
9.78%

0 9%

1013%)

2014%)
ANEywer

F21%)

Ooqex) O1 3% O204%) O321%) O4033%) O5010%)

4 (33%)

5010%)
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Option: Facilitation opportunities for Alumni that extend learning beyond the GLF Program

0 2 2.17%
1 7 7.61%
2 12 13.04%
3 27 29.35%
4 25 27.17%
5 18 19.57%
Oaorze) O18%) O2013%) O3020%) O427%) O520%)
30

0[2%) 1 (8% 2013%) 3(29%) 4 (27%) 5 (20%)
Answer

Option: Alumni led skills development training

0 3 3.26%
1 5 5.43%
2 12 13.04%
3 35 38.04%
4 19 20.65%
5 17 18.48%

Horzw) 015wy Ozrzw Oarsew) 04219 Os5018%)

013%) 10(5%) 2013%) 3 (38%) 4(21%) 5(18%)
Answer
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Option: Developing social initiatives

0 7 7.61%
1 5 5.43%
2 14 15.22%
3 28 30.43%
4 21 22.83%
5 15 16.30%

Do) O1(s%) O2015%) Daca0%) 04 23%) O516%)

0[B%) 10(5%) 2015%) 3 (30%) 4 (23%) 5 (16%)
Answer

Option: Collaborating with the LISA/GLF to design and deliver LISA leadership programs

0 6 6.52%
1 6 6.52%
2 14 15.22%
3 33 35.87%
4 20 21.74%
5 12 13.04%

Oogre O17% O2015%) O3 36%) O4022%) O5013%)

007 1 (7% 2015%) 3 (_35%3 4 [ 22%) S5013%)
Ansywer
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Question: If you are interested in Alumni led skills development training hosted by
GLF please tick the items that specifically interest you:

Community building 35 45.45%
Advocacy 22 28.57%
Lobbying 21 27.27%
Networking 34 44.16%
Roles and responsibilities of Boards 40 51.95%
The role of NFP's in promoting social change 17 22.08%
The role of business in promoting social change 25 32.47%
The role of government in promoting social change 29 37.66%
The role of community in promoting social change 31 40.26%
Other 4 5.19%

O Community building (45 4525)

O sdvocacy (28 .572%)

O Lobbying (27 27 %)

O metweorking £44 1595

O Roles and responsibilities of Boards (51 9522

[ The role of HNFP's in promoting social change (22.05%)

O The role of business in promoting social change (32,4795
O The role of government in promoting social change (37 66250
O The role of community in promoting social chanoge (40 . 26%:)
£ cther 0519993

w40
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Community Advacacy Lobbying MMetwworking The role of The rale aof riher
building (285795 (2727951 (44 165%%) MFP's in community  (5.1994)
(45 4590 promoting in
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chanoe sozizl
(22.08%:0 change
(40 2635
Ansywer

Question: Please rank the following activities in relation to the value you place on
them and how likely you are to participate in them:

Option: Purely social events

0 16 17.58%
1 12 13.19%
2 15 16.48%
3 24 26.37%
4 16 17.58%
5 7 7.69%
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Option: Social events with a purpose i.e. for a cause

0 3 3.30%

1 7 7.69%

2 12 13.19%

3 23 25.27%

4 33 36.26%

5 12 13.19%

Oogzwny 01w O20153%) 03125%) 04 (36%) O5013%)

0 (3%

1108%) 2113%) F25%0 4 (363 501330
Answer

Option: Social events with a beneficiary i.e. small entry fee where proceeds go to charity

u A W N = O
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Oogre O1e% O2sw) O3 19%) O435%) O5014%)

007 1 08%) 2018%) S019%) 4 (35%) 514%)
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Option: Monthly evening drinks

0 15 16.48%
1 21 23.08%
2 20 21.98%
3 18 19.78%
4 6 6.59%

5 10 10.99%

Ooriex) O1 23%) O2ew) O320%) O407% Os011%)

00163 1 (23%) 2(22%) 3 20%) 4 (7% S011%)
ANEyer

Option: Cocktail parties

0 21 23.08%
1 24 26.37%
2 18 19.78%
3 15 16.48%
4 9 9.89%
5 3.30%
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1 (26%) 2(20%:)

S(16%) 4 (10%)

Answwet

Option: Graduation cocktail evening

u A W N = O

13
10
24
25
11

6.59%
14.29%
10.99%
26.37%
27.47%
12.09%

Doz O (14%) O211%) O5026%) 04 (27%) O5(12%)

0 (7%

1 (143%6) 201130 F2E% 4 (27%) 01290
Answer

Option: Topic related small events with speaker / presentation

T »h W N
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Option: Group attendance at sporting events

u A W N = O

41 45.05%
18 19.78%
13 14.29%
11 12.09%
4 4.40%
2.20%

Oocasw) O120%) O2014%) O3012%) O4 %) O502%)

0 (45%) 1 (20%) 2 (14%) 3(12%) 4 (4% 5 (2%,
Answet

Option: Group attendance at cultural events

0
1
2
3
4

24 26.37%
15 16.48%
10 10.99%
19 20.88%
18 19.78%
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5 3 3.30%

Oo(zew) O1016%) O2011%) O3 219%) O420%) O53%)

0 (26%) 1 016%) 201190 S(21%) 4 (20%) 5 (3%
Ansywer

Option: Group attendance at wine / music events

0 30 32.97%
1 16 17.58%
2 13 14.29%
3 16 17.58%
4 10 10.99%
5 4 4.40%

O0(33%) O (g% O2(14%) O301a%) O4011%) O504%)

D (33%) 1018%) 2014%) 3018%) 4 (11%) S04%)
Answer

Option: Leadership Week lunch

0 6 6.59%
1 1 12.09%
2 12 13.19%
3 24 26.37%
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4 18 19.78%
18 19.78%

Oocre) O (12%) O2013%) O326%) O4 20%) O5(20%)

0(736) 1(12%) 2113%) 3(26%) 4 (20%) 5(20%)
Answeer

Option: Gaggle groups (social meetings held periodically in small groups)

0 16 17.58%
1 10 10.99%
2 16 17.58%
3 26 28.57%
4 13 14.29%
5 8 8.79%

Oo1a%) O1011%) O2018%) O329%) O414%) O5(3%)

0(18%) 1(11%) 21168%) F(29%) 4 (14%:) 5(9%)
Answer

Option: Leadership development

0 4 4.40%
1 2 2.20%
2 7 7.69%
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26.37%
37.36%
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Oocdw) 012w O2@w Oaczew O40E7e O5021%)

014%)

1 (2%) 2(B%)

F(26%) 4 (37%) S5(21%)
Answer

Option: Attendance at current Program sessions - open sessions

T A W N =

15
23
33
14

4.40%

16.48%
25.27%
36.26%
15.38%

O a%) Ozc1e) Ozc25%) O436%) O5015%)

1 (4%

2116%:)

3(25%) 4 (36%) 5015%)
Answer

Option: Social events with a guest speaker presentation

w N = O
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22

2.20%
5.49%
6.59%
24.18%




4 37 40.66%
17 18.68%

Oogzey E1e5% O2¢e O34 04 1% O5019%)

fr—

Respondees
ity saly o] b (5] () £
= h [} (a1 o ] i (o ]
1 1 1 1 1 1
!

h
i

o

002%) 1(5%) 2(7%) F24%) 4 141%) S019%)
ANEywer

Question: Please place a tick in the box if you agree with the following statements
about the fortnightly Alumni newsletter, Network News:

I read the newsletter 87 93.55%
The newsletter is informative and useful to me 76 81.72%
The frequency of the newsletter (f/nightly) is suitable 41 44.09%
The newsletter offers a point of difference from other publications I read 36 38.71%
Sections of the newsletter are particularly valuable to me 32 34.41%
I am aware of the opportunity to advertise executive positions through the Network News 13 13.98%
I value everything in the newsletter 27 29.03%

O | read the nevesletter (93.55%)

O The newesletter is informative and useful to me (31.72%)

O The frequency of the newsletter (Rt is sui (44 .09%)
[ The newsletter offers & paint of difference from o (38.71%)
[ Sections of the newwsletter are particularly valuak £34.41%)
1 am aveare of the opportunity to advertize executi 113.95%)
01 value everything in the nessletter (29.03%)

W

E100

2 —

o a0+

L

E I:I T T T T
lreadthe  The newesletter The newysletter | walue
nevysletter 1= Informative offers a point of everything in
[93.55%] and useful fo difference from the newvsletter

me (5. 72%) o138.71%) [29.03%)
Ariswer

* Note that this was a Multiple Select question, and respondees could select more than one answer. The Percentage refers to the
percentage of respondees that selected each answer.
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